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By Lauren Belski for the Family Support Committee

Earlier this year, the Family Support Committee formed to take on the task of mak-

ing the post-Covid Coop more family friendly. If you are a parent from the before
times who knew the bulk bagging room when it was full of toddlers, wooden blocks
and beautiful books, and if your kid made unlikely friends there while drooling content-
edly on a bagel, then you know what was lost at the Coop was more than just the abili-
ty for families with young children to complete their shifts or shop without having to
haul their children around the tight aisles. But our committee has acknowledged that


https://linewaitersgazette.com/2026/09/29/family-support-committee-report/

sometimes you just have to buy your pre-bagged beans and keep going. So here we
are.

Our committee’s focus has been finding alternative support for families with children
aged ten and under (about 1,700-2,000 members). Below are the most viable solu-
tions we identified:

1. Parental Leave in Shift # Instead of Calendar Year - Parents are currently ex-
empt from 12 months of shifts for each child that joins their family. This amounts to
8 total shifts per household per calendar year. We propose that parental leave
should instead be measured by shifts instead of months. Families would instead re-
ceive 14 shift credits to use at their discretion to support them throughout their ear-
ly years of parenting in the coop. This allows for more flexibility for families and is
the easiest change to make at the GM level.

2. Offsite Childcare Pods and Playdates - Currently, there are too many legal hur-
dles involved in this idea, but our dream is for member families living in close
proximity to create at-home pods that would provide coop kids a place to go while
their parents worked and would allow babysitters the opportunity for shift credit.
We hoped to create space for community building among member families, but the
same legal restraints regarding licensing and insurance that prevented us from be-
ing able to reopen the childcare room are at play here.

3. Gift a Shift Program - The Gift a Shift Program is a more universal proposal, one
that acknowledges the fact that as members of the same food cooperative, we are
our own family, and as such, it's good to share with and help others in need. As
members, we already have the ability to give shift credit to other members, but this
program would allow gifters to post extra shifts to a collective bank, and for takers
(anyone in need, not just parents) to utilize one when in a pinch. (There is still much
to work out, including the predetermined limit/year.) Perhaps gifters could be re-
warded in some sense, much like how the people who ride Citi Bikes from crowded
docks to less crowded ones receive redeemable points. This idea requires a se-
parate committee, as well as some programming and coding to establish a system
on our shared network. Anyone who is interested in pursuing this, reach out and let



us know!

Each of these solutions—and many that didn’'t make the report—are grounded in a
mutual love and respect for our fellow members and the desire for the Coop to be a vi-
brant place where people of all backgrounds, at any age, can thrive.

After careful consideration, The Family Support Committee is working with the GM to
change our leave policy to award families 14 shifts, instead of 12 months of leave.
While this doesn’t bring the childcare room back or the beautiful, multigenerational,
joyous space it fostered, it does at least offer more relief for working family members
as they struggle to strike a balance between finding available shifts and working
them while caring for their children.

In terms of options 2 and 3, although the Coop cannot formally put them into action
right now, we will be creating a Google Group where members can post about shift
swaps, look for babysitters and share clothes and materials to other members who
may be in need. If you are interested in joining, please contact us at the email ad-
dress below.

The GM mandated term for our committee expires on September 30, but we will be
continuing to draft a formal proposal for option 1 in the coming months.

Our goal is to continue nurturing member families so the next generation of Brooklyn
kids can grow up and love this place.

Thanks for putting your trust in us!

For comments please reach out to Lauren Belski and Brian Russ, chairs of the Family
Support Committee, at psfcfamilysupport@gmail.com.




COOP DEMOGRAPHIC SURVEY VIRTUAL TOWN HALL

September 29, 2026

The Equity, Access and Community Committee (EACC) of the Park Slope Food Coop

is pleased to announce that it is hosting a virtual town hall meeting to talk about the
Coop member demographic survey.

The event will be held Monday, Sept. 28, from 8:45-10:15 p.m.

In 2025, the EACC conducted the Coop’s first-ever member demographic survey to
learn more about who makes up the membership base of the Coop. We reported on
the results of the survey on our website and at the January 2026 General Meeting.


https://linewaitersgazette.com/2026/09/08/coop-demographic-survey-virtual-town-hall-with-the-equity-access-and-community-committee/
https://www.psfceacc.com/member-demographic-survey.html
https://linewaitersgazette.com/2026/03/03/january-general-meeting-report/

We invite all interested members to join us at our virtual town hall to discuss the re-
sults of the survey and brainstorm next steps the Coop could and should take to in-
crease diversity among our membership.

Please use the form here to preregister for the event; a Zoom link will be shared with
those who preregister.

THE GAZETTE SEEKS TWO LETTERS EDITORS

September 29, 2026
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The Linewaiters’ Gazette has been the Park Slope Food Coop’s official newsletter
since its inception in 1973, when the Gazette was mimeographed and distributed to
the Coop’s then few-hundred members. Since it went digital in 2021, the Gazette has


https://forms.gle/1pcvpgSXDkFZsPSw8
https://linewaitersgazette.com/2026/07/28/the-gazette-seeks-two-letters-editors/

had over half a million views and more than 130,000 visitors to its WordPress site.

The Gazette currently seeks two Letters Editors to steward one of the publication’s
most vital and visible sections: the Letters to the Editor. The Letters Editors will work
together, in coordination with the Coordinating Editors, to review all letter submis-
sions for each issue, published every three weeks. The role includes evaluating letters
against the Gazette's submission guidelines and its Fairness, Anonymity and Respect
policies; corresponding with letter-writers about edits; selecting a representative
range of letters when multiple submissions address the same topic; lightly copy edit-
ing letters to conform to AP style; and exercising careful judgment on sensitive sub-
missions.

Requirements:

» Minimum of 3-5 years of experience in editing, journalism or a related field

 Excellent judgment, tact and diplomacy

» Strong communication skills and comfort corresponding directly with members
about editorial decisions

* Close attention to detail and familiarity with AP style

 Able to work with diverse groups of people and meet deadlines on a three-week pro-
duction cycle

Prerequisite: one year of Coop membership prior to applying.

If you have the relevant experience and Coop tenure and are interested in serving the
Coop in this important capacity, please email your résumé and a cover letter explain-
ing your interest and qualifications to: GazetteSubmissions@psfc.coop. Please put
“Letters Editor” in the subject line.

Diversity Statement: We seek an application pool that reflects the diversity of the
Coop’s membership.



ANIMAL WELFARE COMMITTEE REPORT

September 29, 2026

July 28, 2026

WHEN CERTIFICATIONS FALL SHORT: WHAT ANIMAL WELFARE LABELS
DO—AND DON'T—GUARANTEE

By Members of the Animal Welfare Committee

M any shoppers rely on animal welfare and organic certifications to help navigate

complex food choices. Labels such as USDA Organic and Certified Humane are often
understood to signal higher standards of animal care, oversight and transparency. In


https://linewaitersgazette.com/2026/07/28/animal-welfare-committee-report-2/

practice, recent evidence suggests some widely trusted certifications may not consis-
tently reflect conditions on the farms they certify.

A 2025 investigation by Farm Forward (PDF) examined animal welfare practices at a
high-profile California dairy that holds multiple respected certifications. The findings
raise broader questions—not just about one farm, but about how certification systems
function, how violations are handled and what consumers can reasonably infer from
labels.

The Park Slope Food Coop does not carry products from the dairy discussed in this ar-
ticle; the case is presented as an example of broader questions surrounding animal
welfare certification systems.

DOCUMENTED VIOLATIONS—HIDDEN FROM PUBLIC VIEW

Farm Forward’s investigation documented years of animal neglect and mistreatment
at a dairy marketed as a model of ethical production. Evidence included veterinary as-
sessments, photographs, videos, eyewitness accounts and internal regulatory find-
ings—many of which were later confirmed by certifiers and regulators.

IN REALITY, ORGANIC STANDARDS FOCUS PRIMARILY ON INPUTS SUCH AS FEED
AND PROHIBITED SUBSTANCES, RATHER THAN ANIMAL WELL-BEING.

None of this information was available to consumers at the time of the investigation.
Documents obtained through Freedom of Information Act (FOIA) requests show that
federal regulators substantiated multiple violations of organic standards, but they did
not publicly disclose them. The farm’s organic certification was not suspended; in-
stead, regulators and certifiers reached a settlement, allowing continued sales under
certification, with additional monitoring.


https://www.farmforward.com/wp-content/uploads/2025/08/FF_Failure-of-Certifications_080525.pdf
https://www.farmforward.com/wp-content/uploads/2025/08/FF_Failure-of-Certifications_080525.pdf

From a consumer perspective, this matters. Products carrying certifications remained
unchanged on store shelves, even though serious violations had been confirmed be-
hind the scenes.

THE ROLE OF CERTIFICATION SYSTEMS

The case highlights structural challenges within certification systems.

Many certifications are administered by nonprofit organizations that are funded, at
least in part, by fees from the producers they certify. In this case, both the organic
certifier and Certified Humane were shown to have confirmed or been alerted to wel-
fare concerns without decisive or transparent enforcement.

Certified Humane standards, while often perceived as rigorous, are widely viewed by
animal welfare experts as only modestly higher than conventional industry practices.
Audits are typically scheduled in advance, and enforcement actions are rarely commu-
nicated publicly. When violations occur, consumers generally have no way of know-

ing.

This creates built-in tension: removing a large producer from a certification program
can mean lost revenue for the certifier. While this doesn’t imply an intention to be
dishonest, it raises questions about independence and accountability.

WHAT CONSUMERS ASSUME—AND WHAT STANDARDS ACTUALLY REQUIRE

Surveys consistently show that consumers often believe certifications like USDA Or-
ganic ensure strong animal welfare protections. In reality, organic standards focus pri-
marily on inputs (such as feed and prohibited substances), rather than the standards
of animal well-being that consumers assume are covered.

For example, organic standards may allow:

 Separation of calves from their mothers


https://ota.com/about-ota/press-releases/younger-health-conscious-consumers-are-embracing-organic-ota-survey-shows

« Certain painful physical procedures
* Limited requirements for space and outdoor access
» Economic disincentives for treating sick animals with antibiotics

Even when violations occur, enforcement actions and findings are not typically public.
Without whistleblowers or investigative reporting, consumers have little visibility into
whether standards are actually being met.

THE COST TO CONSUMERS

Animal welfare and organic certifications are not just symbolic—they are literally part
of the price consumers pay.

FOR CONSUMERS WHO CARE ABOUT ANIMAL WELFARE, TRANSPARENCY MATTERS
AS MUCH AS INTENT.

Products carrying these labels often cost more than conventional alternatives. That
premium reflects expectations of better practices and stricter regulations. When cer-
tifications fail to deliver, the result is not only a welfare issue—it is also a consumer
protection issue.

In this case, a consumer fraud class action lawsuit has been filed against both the
farm at the center of Farm Forward’s investigation and the organization behind the
Certified Humane label. The lawsuit alleges consumers paid higher prices based on
representations that did not reflect actual practices. While ongoing, it highlights the le-
gal and financial implications of certification claims that may not align with reality.

WHY THIS MATTERS

For consumers who care about animal welfare, transparency matters as much as in-
tent. If a widely marketed, certified product can fall short while maintaining its certifi-



cations, it raises questions about how consistently those standards are applied else-
where.

Certifications can play an important role—but only if standards are clear, enforcement
is meaningful and violations are disclosed in ways that allow consumers to make in-
formed decisions.

This article does not suggest all certifications are unreliable or that ethical food pro-
duction is unattainable. It does suggest that labels should be understood as limited
tools, not guarantees, and that clearer information is needed for consumers to unders-
tand what they are paying for. The Animal Welfare Committee works to fill these
gaps, helping members make the most informed decisions they can when buying ani-
mal products from the Coop or when seeking alternatives to animal products.

As more investigations, lawsuits and regulatory reviews emerge, continued scrutiny
of certification systems will be essential to ensuring higher standards, rather than per-
petuating expectations that are not always met.

The Animal Welfare Committee is looking to add new members! Are you curious
about the welfare of animals behind the products at the Coop? Do you like re-
searching, editing, social media, talking to farmers, tabling or writing essays?
Please consider applying!

Currently, our committee has six active members who meet regularly over Zoom;
communicate frequently via a Google group; and research, write, edit, make
phone calls to farmers/producers, create social media and more between meet-
ings. We are looking for new members who are great at teamwork, motivated to
get work done between meetings and eager to help the Coop and its members
learn more about animal welfare.

Please note that meetings are on Monday nights at 7 p.m., approximately every



https://docs.google.com/forms/d/e/1FAIpQLSe1ijeMaFq6duVDBov_O8i25ILIprlwYE2NzdvMY7lCJj8wgA/viewform

six weeks. Candidates must be available at that time. Candidates must also be a
member in good standing (not suspended).

Application Deadline: September 1, 2026. Interviews will occur in October. Newly
accepted members will be expected to join their first meeting on Monday, Decem-
ber 7, 2026.

If you have any questions for the Committee, please direct them to psfcanimal-
s@gmail.com
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